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JAKARIA HASAN

IN SHORT

Nine years across a digital publisher, an agency
and a WordPress software company. | build
audiences, design the campaigns and run the
paid side that scales them.

1.92M Facebook followers, from 400K
200’OOO+ YouTube subscribers, ~4 months

3.10X Quarterly ROAS, from 2.35x

CONTACT

jakhimself@gmail.com

+880 1715074033
linkedin.com/in/jakhimself
tinyurl.com/jakaria-hasan-2026
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01 PROFILE

Profile

| lead brand and content marketing, from creative
direction to paid campaigns. Working across both helps
me connect creative decisions with audience response
and business results.

| spent six years at Roar Bangla, one of Bangladesh's largest digital
publishers, where Facebook grew from 400,000 to 1.9 million followers
and Instagram from zero to 70,000. Alongside my role at Roar, | directed
brand and content for national clients at a Dhaka agency. Today | lead
marketing across a portfolio of 15 WordPress products.

| design the creative, write the copy and set the content direction.
When the team keeps doing the same task by hand, | build a tool for it.
Because | also run the ads, | see what happens after launch: click-
through, cost and sales. That feedback shapes the next round of
creative.

EDUCATION

B.Sc. Computer Science and Engineering, Metropolitan University, Sylhet, 2012 - 2016
LinkedIn Ads Certification, LinkedIn Marketing Labs - Bangla native, English professional working

JAKARIA HASAN

CAPABILITIES

Brand and creative
Positioning, messaging, creative direction, campaign concepts, visual
systems, brand guidelines, pitch decks, social assets

Content and editorial

Editorial strategy and calendars, product and technical content,
briefs, contributor management, platform-native social, video
formats, newsletters

Growth and paid

Google Ads, Meta Ads, YouTube Demand Gen, LinkedIn, TikTok and X
Ads, campaign structure, keyword and competitor research, budget
allocation, ROAS (return on ad spend)

SEO and CRO (conversion rate optimisation)

Keyword and search results research, landing page improvements,
on-page copy and metadata at scale, ad-to-page message match,
test design

Analytics and systems
GA4, Google Tag Manager, cross-domain attribution, UTM systems,
Meta Pixel, reporting, site builds and custom plugin work in PHP

Al and design tools
Claude, ChatGPT, Gemini and Manus workflows, Adobe Photoshop,
lllustrator, Figma and Canva

Published Bangla writer at Roar Media: biography, books, cinema, sports and history. English marketing writing on the WordPress product blogs.
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By the numbers

1.9M 70,000 200+

Facebook followers, grown from 400,000 Instagram followers, built from zero Freelance writers directed nationwide
ROAR BANGLA ROAR BANGLA ROAR BANGLA

400K 0

1.9M 70K

200,000+ 15 3.10x

YouTube subscribers in about four months, Products kept on one visual system Quarterly ROAS, up from 2.35x
upfrom’l’l,665 WPMANAGENINJA WPMANAGENINJA
WPMANAGENINJA

2.35x
11,665 3.10x

200K

Roar's audiences grew mostly on content and format decisions, with some paid boosting on Facebook. The WPManageNinja YouTube growth came from paid
YouTube Demand Gen.
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How | got here

Publisher, then agency, then software.

2017 - 2024

Roar Global

| joined a young digital publisher as a writer
and left running its whole Bangladesh
digital operation. That's where |

learned audience: what makes people stop,
share and come back, and how to build a

visual language a whole team can work inside.

Facebook went from 400,000 to 1.9 million,
Instagram from nothing to 70,000.

The through line
decision worked.

2022 - 2023

TechAByte Solutions

| wanted to know if any of it worked outside
one newsroom. So | directed brand and
content for a Dhaka agency serving national
clients, built positioning and campaigns from
scratch, and designed much of the work
myself, including pieces for Teletalk.

JAKARIA HASAN

2023 - 2026

WPManageNinja

Then software, where every campaign has a
cost and a sales figure next to it. | set the visual
system for 15 products, design the campaign
creative and run the paid campaigns. Owning
the budget taught me quickly which messages
sell and which ones only look good.

Start with the audience, make the work, check the numbers, adjust. The numbers don't replace judgment, but they show whether a
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How | use data

Platform data shapes what we make and where the budget goes.

Every platform shows where people stopped watching, what they shared and when
they scrolled past. At Roar, retention curves, format tests and posting times decided
which formats we made more of, and helped move a text-first publisher into video.

At WPManageNinja, | use GA4, Google Ads and Meta reporting to see click-through,
cost and sales after each launch. That feedback decides which creative gets more
budget and which gets reworked.

Data does not replace the idea. It shows which idea deserves more time and money.
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WPManageNinja

Marketing Lead Jul 2023 - Sep 2026 - Sylhet, Bangladesh

m Designed the deal and campaign creative and wrote the social media guidelines, so 15 HIGHLIGHTS

products look like they come from one company. Visual system for 15 products

m Led three deal seasons end to end: calendar, segmentation, offers, email, creative and YouTube 11,665 to 200,000+ in ~4 months

partner outreach.
ROAS 2.35x to 3.10x

m  Own paid acquisition and campaign strategy across the portfolio, and report performance
and budget decisions to the CMO.

m  Rebuilt the paid strategy and lifted quarterly ROAS (return on ad spend) from 2.35x to
3.10x. Individual months ran at 3.5x to 4.25x, and sales volume rose about 85% in one
quarter.

m Ran 140+ Meta campaigns, with cost per click as low as $0.01. Across Google Ads and
Meta, paid campaigns reached 14.8M+ accounts and 24.2M impressions.

m  Grew the company YouTube channel from 11,665 to 200,000+ subscribers in about four
months with paid YouTube Demand Gen, at $0.03 average cost per subscriber. That was
double the annual target.

m  Own landing page conversion and weekly reporting, using GA4 and Google Ads to spot
product and pricing problems early.

m  Built the team's marketing tools, including a cross-domain attribution plugin, a campaign
URL builder and a YouTube analytics dashboard.

DESIGN WORK FROM THIS ROLE

Page 10
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YouTube: 11,665 to 200,000+

The company channel, grown with paid YouTube Demand Gen in about four months.

IRk M

” i
—

WPManageNinja

@WPManageNinja - 11.8k subscribers * 985 videos

WPManageNinja

@WPManageNinja - 200K subscribers - 1.1K videos

Hello, WordPress Geeks! ...more Looking for the best WordPress plugins to grow your business? You're in the right place. ...more

\° 4

youtube. inja?sub_ 1 and 4 more links

@ YouTube and 4 more links

@ R ety

Before - 15 March 2026 After - July 2026
11,665 subscribers 200,000+ subscribers

A= 4

s 156200 o @D v o w @ - 200K 4 mo $0.03

Total channel About four months, Average cost per
subscribers, up from double the annual subscriber, paid Demand
11,665 target Gen

Aug 26 Sep 26

Subscribers gained by month, March to September 2026. The paid push ran
from mid-March to July; the chart runs on to show what happened after.
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Tools and systems built

When the work needed a better system, | built it. All of these are still in use.

Marketing Master Playbook

An Al skill bundle that turns research,
positioning, competitor and pricing analysis,
blog planning and lead generation into
repeatable playbooks. The team starts from a
shared method instead of a blank page.

Campaign URL builder

Standard UTM tags for every campaign across
the portfolio. It became the team default, so
data from every channel lines up.

YouTube Hub

A browser dashboard that reads channel
analytics and flags which videos are working
and which are struggling. It also cuts any video
into frame-accurate reels and turns a transcript
into ready copy for six channels.

Image optimizer
Batch compression in the browser, so creative

ships faster and heavy files stop slowing pages
down.

JAKARIA HASAN

Cross-domain attribution plugin

A WordPress and PHP plugin that follows a visitor
from the product sites through to checkout.
Before it, sales were often credited to the wrong
source. After it, the revenue reports could be
trusted.

Al prompt guidebook

A library of 120+ prompts that keeps Al-assisted
creative on brand across the team.
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FluentCart

Launch, deal and product creative | designed for FluentCart - 6 pieces

Eﬁuenthrt

Sell Football
Merch. Start
Your Store Free.

Turn any WordPress site
into a merch store in minutes.

WEPLAY

TOWIN ®

Featured Products
i Freetostart ~ @ D
% 0% transaction fees q

i o] [T
4 Livein minutes ot

[0 P sty o et
Start Your Store Free -
E fluentCart
oz, Ot e W, O aQ P

(D) Litetime Deal Ends Soon

Essentials that
LaunCh your move with you. 2

store. ot 3= -
Keepit yours. == ,j'

Create storefronts, carts, and :
checkouts for physical, digital, 7 e
and subscription products. Featirnd Prodkicts. 3 i

it —_ ]
i i)\*; A

P

Explore FluentCart -

s

o me "oy

E fluentCart

Sell Football Merch.
Start Your Store Free.

Turn any WordPress site into
& merch store in minutas
# Ui nminuion

fF  Freetotart 85 % tramaction fess

tocried Loya g
Start Your Store Free —3 L T

B fuentCart

B riuentcart

© Ut Dot 3

Launch your store.
Keep it yours.

{5 Litotime eal Ends Soon

Launch your store.
Keep it yours.

Crpate storefronts, corts, and checkouts

Essentials that 6}

move with you.
— b

for physical, chgitad, and subscription producis.

Explore FlusntCart —»
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E fluentCart

Sell Football Merch.
o Start Your Store Free.

Turn any WordPress sits inta a
merch store in minutes,

- -

[ [—

i Free tostant

Pzttt (e Fastg
T hi % 0% transaction fees
+ Live in minutes
- UL Ve = oo
Essentials that
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FluentCommunity

Product and campaign creative | designed for FluentCommunity - 4 pieces

B fluent Community N— e L fluent Community
HomaFesd | Smcs | Cunes  Memben QL
"o -

:L:::_.'.:;;“m:m:.rm.n ( f Community + LMS a = .
Your '

v
Your Community. » gn:::'wm:oumuw i COmmunity L
Your Courses. o L :

Weicome 10 the community! i

" . Your Courses. ©nirmereseens
All in One. ¢ = [ : o
oy O e ¥ Allin One. o

" Top Mombars Vew st
Engage members with rich L] " & s R = Engage members with rich discussions, y
discussions and leaderboards. i Py A EaoaE ‘ a - i ’
2 - Empower learning with a full-fledged g
Empower learning with a full- e | e 218
+ g_ B course builder and student management, 2 a Mhaadinw . X165 =
fledged course builder and m Lyl
=Y Do Mty - e
student management. " core @) B swabon 153080 counse
L H Get Lifeti A & WordPress Mastery
o et Lifetime Access - for Beginners
Explore All Features —> R ° i
(—\ e ] B R e
/L s s i s B | sl s
fluentCommunity
-7 i
# Commiy - s ~4 fluentCommunity
. . (LR Y - S [ |
Your Community.

Your Courses. 4 Community + LMS R

All in One. : e
Your Community. =osoomn

e Your Courses. .

a~---— -+ Allin One.

e coun
T WordPross for Boglnness.
= Engage mambers with rich discissions. private B o Aty e izt
it i s ki = ex O = -
o asEaging, and lesderboards. Empawer laaming
= with o fuill-Fledgod course buildaer and
B -

AL O] BN pRME AL

3 T
Get Lifetime Access —» q a 3
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Fluent Forms

Product and campaign creative | designed for Fluent Forms - 4 pieces

\\ - E fluentForms
=

o congitional Logic B Morgage Calcumor
f [romere—y
4 Fastest Form Builder Poi— +

Build i”t*_f‘_:“ o
Smarter
Forms

Conversational interfaces, smart ——
conditional legic, real-time I o
calculations, PDF generation— s
all in one plugin.

© start Building e

E fluentForms

E fluentForms

© Fastest Form Builder E ﬂUE‘!’If Fﬂrms

Build —
smarter Q) Fastest Form Bulider What's ot il arma? :::_w:

Forms .
Conversational intarfaces, smart lagic, Bu I I d d
erMim.u caleulations, and PDF THEH
generation—all in one plugin. —_— R 1441 e
S e bl o Contarsafinal s D s | sy b
= &= marter Forms
; Conversational interfaces, smart logic, il i |
real-time calculations, and PDF generation— ety 219 m -
all in onae plugin, Al Ko B -
Discours [} e
Tatal $202 60

Start Building -

|
E
l&
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Seasonal campaigns

One system per season, adapted across 15 products - 4 campaigns shown

B fluentForms BB fluentCommunity
i . ¥ HAPPY MOTHER'S DAY @
| + A + | EﬁuentCurt

The first community

c ' INTERNATIONAL waS/Mi)m,ﬁﬂgw
£1 d WORKERS'

Everyone felt welcome, every voice had room,

and every moment felt connected.

MUBARAK

&
May the spirit of Eid ul-Adha
bring peace, gratitude, and joy
to everyone you share it with.

o ulél

Eid

o ity
Workers Day Mother's Day

o WpSocialNinja

Summer sale

n Paymattic
&

® HAPPY MOTHER'S DAY ©

% -
The first giver
was M@ SUMMmMeR

She gave time, care, and comfort

SPECIAL piscount
long before we knew how much it mattered.

o S 7

—

C
Fid

May the spirit of Eid ul-Adha
bring pea

itude, and joy
to everyone you share it with.

—= ]9

]

With love from Paymattic
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Roar Global

Head of Digital, Roar Bangla Dec 2017 - Mar 2024 - Remote
m  Oversaw marketing, growth and digital operations for Bangladesh across web, social and HIGHLIGHTS

video, and set the content strategy and yearly calendar. Facebook 400K to 1.9M
m  Grew Facebook from 400,000 to 1.9 million followers, Instagram from zero to 70,000 and Instagram O to 70K, YouTube to 30K, organic

YouTube to 30,000. Instagram and YouTube grew organically; Facebook grew mostly on

. . . 200+ writer network directed
content, with some paid boosting.

m Directed a nationwide network of 200+ freelance writers: recruited and briefed them, BRANDS
planned the editorial calendar and built a contributor platform. bKash, Walton, PRAN, ACI, ACI Motors, Savion, Freedom,
Arla Dano, Mitsubishi Motors (Rangs), Meghna Group (Fresh
m  Moved the brand from text-first publishing into video, with a repurposing model that Ceramics, Home Builders Club), Shah Cement, Envoy
increased output. Group, Rupayan Group, Bengal Meat, National Board of

Revenue, Rokomari, PriyoShop, Sheba.xyz, HandyMama
m Launched the newsletter from scratch and ran all of it: concept, design, build, list and
sending.

m  Designed the brand's graphics and templates, plus the creative for branded campaigns
and client projects.

m  Worked with sales on branded content deals: built pitch decks, shaped concepts, set KPIs
and joined client conversations.

DESIGN WORK FROM THIS ROLE

Page 25



03 ROAR GLOBAL

JAKARIA HASAN

Earlier at Roar Global

Three steps before Head of Digital, all inside the first six months.

Content Manager
Roar Global - Nov 2017

Social Media Analyst

Roar Global - Oct 2017

Content Writer

Roar Global - Jun 2017

WRITING AND PUBLICATIONS

Ran article and video production from idea to publication, owned the content calendar, and kept
publishing standards and site moderation on track.

Built the early social presence from scratch with platform-native posts and paid boosting, and
designed the graphics in-house.

Wrote long-form Bangla features on biography, books, cinema, sports and history.

Published Bangla writer at Roar Media, across biography, books, cinema, sports and history. In English, | write marketing pieces for the
WordPress product blogs, including a guide to the Facebook algorithm and engagement.

Read my Roar articles: archive.roar.media/author/jakaria


https://archive.roar.media/author/jakaria
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Roar Bangla, by the numbers

The platform | ran digital for, 2017 to 2024

1.92M 70.3K 30K 103.6K

Facebook followers, up Instagram followers, YouTube subscribers, Members in the Facebook
from 400K from zero, 100% organic 100% organic community group
FACEBOOK, DEC 2020 INSTAGRAM, 100% ORGANIC, JULY 2022

roarbangla % Follow .

1,969 posts 70.3K followers 1 following

Roar dlgeit @ Roar q1<elt
Ll (T AT TRATWCI AT @ 2R WeoEfoe ffear
fors roar.media/bangla
Posts
Videos i Like | A Share  Block Page - Visit Group © send Message
iy — P———— YOUTUBE, 100% ORGANIC
Photos people
Instagram Roar AT Q
e e March 18- @
o ﬂumwmaﬁmwﬁmws{smmmmww ..‘_ E wu.m I
R are o Roar Qi< - Roar Bangla
oo WatATSRAT W e arfie 3 fofa: roarcmicv-collection :_?{;s. s @y
Events ABOUT ROAR ditaTT @HﬂarB al‘lﬂ1 B
33.6K subscribers
ommuni = = LT S - o N
C ty See Al JreeTratal NigEd $10E (T4Fe! 91 [9iear i HamE SHigy weeldr e NSt @19
e 1,817,164 people like this JeEAT| 2obd ST (A wrYas 374 fofea i wrftre famg @t are: ...more
= 1,922,953 people follow this _ )
B - & roar.media‘bangla and 2 more links

About See All
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Recognition and leadership

Employee of the Year in 2018. Two years later, | was the one handing awards to our writers.

Employee of the Year Presenting Writer of the Year
Roar Bangla annual awards, December 2018 Roar Bangla writers and editors meetup, February 2020
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The team behind the numbers

As Head of Digital, | led the video team, directed the editorial team and managed a network of 200+ freelance writers.

Roar Bangla Editorial Team Roar Bangla Video Team Roar Bangla Team at Robi-lekhok Adda
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Case study: how Roar Bangla grew

Head of Digital, 2017 to 2024. A text-first publisher that learned to be native on every platform.

THE STARTING POINT RESULTS

A young publisher built around text articles. Facebook had 400,000 1 92 M 70 3 K 30 K
° L]

followers. Instagram had none.

Facebook followers, Instagram followers, YouTube
MY ROLE Dec 2020, up from Jul 2022, organic subscribers,
| started as a content writer in June 2017 and became Head of 400K organic

Digital that December. | set the content strategy and calendar,

directed a network of 200+ freelance writers, and designed the
templates the team published on. 54 M 3 2 M 2 8 M

Roar Bangla social Roar Bangla video Roar Bangla article
WHAT | CHANGED media engagements, views, 2020 reads, 2020
= Moved from text-first publishing into video, with a repurposing 2020

model so one story could become several pieces.

Instagram and YouTube grew organically. Facebook grew mostly on content,

m Tested formats and made content native to each platform with some paid boosting. The 2020 figures are Roar Bangla's, from the Roar
instead of posting the same thing everywhere. Global '2020 in Numbers' report (shown below).

m  Built one visual system the whole team could work inside, so WHAT STAYED WITH ME
more people could publish without the brand drifting. Read where people stop watching and what they share, then make

more of what they actually finish. The platform data was our clearest
guide to what the audience wanted.

®m | aunched a newsletter, and a contributor platform for the writer
network.

rear

28, 32. 54,

rearglobal
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No Dorai

Release campaign for a Star Cineplex film. The film went on to win six Bangladesh National Film Awards, including Best Film.

®  Planned and ran the release campaign

with my team: social plan, promo

) i . BANGLADESH

design and promo videos. | o ¥ : NATIONAL FILM AWARDS
7/ N WINNER

®m Built and ran the official film page,
which is now verified.

iz BEST FILM
-

( BEST DIRECTOR
v BEST SCREENPLAY

& BEST ACTRESS )
® Produced an editorial reel series with ‘EL :::: s?éﬁf."é“.l.?fé‘:&'.‘.‘é L
Roar Bangla about the real stories & i e

behind the film.

No Dorai & e

29K followers - 0 following

This page is about the film: "No Dorai", a film inspired by true events surrounding a female surfer and the surfing community at Cox's Bazar,
Bangladesh. The film is produced by Show Motion Limited (Star Cineplex) and directed by Taneem Rahman.

& Movie

SuSeBIN2230D

22M+ 6 29K

Soundtrack video views (lifetime) National Film Awards won by the film Followers on the film page, Sep 2026

20
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No Dorai, the creative

Soundtrack thumbnails | designed, and the editorial reel series - 4 pieces

3
SHOTTI

NARI BHUL;

CRORE+ ' . .
VIEWS : ~ OFFICIAL
SOUNDTRACK

OFFICIAL
SOUNDTRACK

Jontrona Shotti Naki Bhul Harbo Na
20M views 1.7M views 949K views

Editorial reel series with Roar Bangla
Real stories that carried the film's theme, like Nasima Akter, Bangladesh's first female surfer. Co-
branded Roar Bangla and Star Cineplex.

Nasima Akter

First Female Surfer, Bangladesh

roar s STAR
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Home Builders Club

A Meghna Group brand: a Bangla home-building portal. | built its social presence from launch.

m  Built the Facebook page from zero.

m  Every social graphic from Feb 2020 to

May 2022 was designed by me or C’-ETS]’ ia@lsl W

made from the templates and social
guideline | set.

T GFn ST CATBTET

®  Wrote and pitched three growth plans

RIGICT] e.m; fe .m feraferasT @@z Ao
to the client: Facebook growth, page QT AR e ALy A |

boosting and YouTube.

Home Builders Club
¥ 36K followers - 2 following

OME A portal of home building solutions
BU"-EESS @ Industrial Company

LD

0 - 36K 27

Facebook followers, built from launch Months running the page, 2020 to 2022

JAKARIA HASAN

& Follow  Q Search

3

Growth and boosting plans pitched
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Home Builders Club, the growth plan

Three strategy decks | wrote and pitched to Meghna Group.

FACEBOOK PAGE el - i rear =

- ; § . GROWTH = |20 FACEBOOK PAGE
- = PROPOSAL FOR ‘ e PROMOTIONAL

PROPOSAL FOR

Facebook page growth plan Page promotion and boosting plan

A 3-month plan to grow reach and page likes: Quizzes tied to likes and shares, pinned
quiz competitions, graphics, brand videos and directory posts with call-to-action buttons,
short expert Q&A videos. directory explainer videos and behind-the-

brand videos.

JAKARIA HASAN

YOUTUBE CHANNEL
GROWTH
PROPOSAL FOR

YouTube channel growth plan

A Google Ads plan to grow subscribers: in-
stream video ads, remarketing lists and
keyword research.
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Walton: Fridge-er Joyjatra

A four-episode branded series on the history of the fridge, from ancient ice stores to smart fridges. Deliberately not an ad for any one model.

356K+ 124K+ 21.8K+

Total reach across 4 episodes (not unique) Video views Engagements

1- The fridge in ancient times 2 - Not just for ice 3 - Inside the machine 4 - The smart fridge
211K reach - 81.7K views 40.7K reach - 12.1K views 25.6K reach - 4.9K views 78.4K reach - 26.1K views
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Social and editorial

Everyday social and editorial visuals for Roar Bangla - 10 pieces

roars

-~ e fao 5%7‘@7’ e
oo Sy
YA qB(FA NI WANT
~
6 @ R = i
@ sy, T v, Y G A

el o faoid stewl
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o i
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Infographics

Infographics that turn a long story into something you can read in one scroll - 5 pieces

faufee 3tas 994 AR oA<ed EE
D FHI B @R Aleel mn o Uan

| soov0r ow. [T Cory roarss

GG (LIS AR ay IAE

@4 12! FERE67 o

YU [AUE A= 3!

WWW.ROAR.MEDIA/CONTRIBUTE ~ :::::::

TG © Xolf4PH (LD ..

NY% ({14 AT M6 fqSt1st

JAKARIA HASAN
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TechAByte Solutions

Director, Brand and Content Marketing

m Directed brand and content marketing for national clients, from client brief to final
delivery.

m  Built marketing plans, positioning and competitor research from scratch, and turned client
needs into campaigns the in-house team could produce.

m Led graphics, video and AV production, and designed campaign creative myself, including
poster and social work for Teletalk.

m Created the brand identity for the agency's own platform, House of Marketing.

JAKARIA HASAN

Sep 2022 - Jun 2023 - Remote, part-time

HIGHLIGHTS
National clients including Teletalk
Brand identity built for House of Marketing

Positioning and plans built from scratch

CLIENTS

Teletalk, Lubnan Trade Consortium (RichMan, Infinity),
Tilottoma, JRC Powertech, Somalicious, Bangladesh Air
Force Museum, Topface

DESIGN WORK FROM THIS ROLE

Page 28
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House of Marketing

TechAByte's own marketing platform. | created its logo and brand guidelines.

m Designed the HM (House of Marketing)
logo and built the brand guidelines:
mark, colours and usage.

m Set the visual direction for the
platform's social presence.

m The page still runs on the same identity
in 2026.

1K

HOUSE OF MARKETING

House of Marketing & Following @ Message  Q Search

11K followers - 17 following
House of Marketing is a marketing thought leader that gives you deep & core insights into the market.
® Market Research Consultant

B5400

Facebook followers, Sep 2026 e

facebook.com/houseofmarketingbd


https://www.facebook.com/houseofmarketingbd

04 TECHABYTE SOLUTIONS

JAKARIA HASAN

Brand and Social

Brand and social creative for the agency and its clients - 6 pieces

reeTioe Rt e SiyEa e
b adb w 9P A
- Bl ofeo

et 7 vt fofes 757

@ www.museum baf.mil.bd

IS SfZETE GE S Gidd,
B 3 BT GHEIse @1 5%

WORKFLCOW

WORK S

Get everything in one place.
Keep work moving.

1[ THE ) ﬂ

REALITY

LIVE YODURFANTASY

71 wanerkfloon.ofp

Q BeNoLanesy anronce vusEUM,
— BEGUM HOKEY
01325277471 AGARGAGN, DHAKA.




04 TECHABYTE SOLUTIONS JAKARIA HASAN

Teletalk

National campaign pieces for Teletalk, Bangladesh's state-owned mobile operator - 2 pieces




SECTION 05

Freelance and identity

Brand identities built outside the day job. Most came through referrals from previous clients.




05 FREELANCE AND IDENTITY JAKARIA HASAN

Saba

Full brand identity for a coffee and culture brand, bilingual in Ge'ez and Latin script - 2025

X U ETLY Primary Support Support
&
g % Saba Green Saba Yellow Sunflower Soft Grey White
= e HEX #1B4028 HEX #EDB71F Brown HEX #D7D7D7 HEX #FFFFFF
RGB 27 - 64 - 40 RGB237-183-31 HEX #562E0F RGB215-215-215 RGB 255 - 255 - 255
CMYK 854590 - 55 CMYK 5-28-95-0 RGB 86 - 46 - 15 CMYKO0-0-0-16 CMYKO0-0-0-0
CMYK 35 - 70 - 100 -
50
Logo Colour, type and rules
Sunflower, patterned arch and a two-script Five-colour palette with print and screen codes, font system, clear space and a do's and don'ts
wordmark, built as one unit. guide.

W
=
(==}
=D

peat predefined chunks

e Internet. It uses a
ul of madel sentence

erator of

The generated L

non-characte

Applied: letterhead, coffee mug and T-shirt, plus business cards. Referred by a previous client.



05 FREELANCE AND IDENTITY

Sharm Villa

Full identity for a private client: wordmark, monogram, colour system and stationery - May 2021

JAKARIA HASAN

%\’Ja r’ma illa

A system, not just a logo Y
Wordmark and monogram with colour and Y= W
dark versions, a four-colour palette, usage A _ ! i
rules and a full stationery and packaging set. \S}’ar”ana

The client later referred me to Saba.

Stationery and packaging set



05 FREELANCE AND IDENTITY JAKARIA HASAN

Itihaser Golpo

An independent Bangla history channel, now verified, with 120K subscribers (Sep 2026).

3fSaltTa oIy - Itihaser Golpo ©

@itihasergolpo + 120K subscribers « 258 videos
2foatst fA siAte ailsls wiitg wivitg 541421 59 Mae SiaEd SiAiad amet, 7i6e ...more

@ Facebook

@ ;ro‘?\ b unity

m Helped set up the channel in its early stages alongside a Roar colleague. 120K

m  Wrote the channel plan and content guides.

m Designed the thumbnail style and templates the channel grew on. Subscribers, Sep 2026 - 258 videos



END

What | want next

A brand, content or growth lead role where | shape the story and the Let's talk

creative.
Happy to walk through any campaign, number or piece in

A product | can learn well enough to write about properly, not just ti ek, Telieine dhe eines i Siel ma W

advertise.

A team small enough that building the tools is part of the job, and one
that likes having a brand lead who reads the numbers.

EMAIL PHONE LINKEDIN PORTFOLIO

jakhimself@gmail.com +880 1715074033 linkedin.com/in/jakhimself tinyurl.com/jakaria-hasan-2026


mailto:jakhimself@gmail.com
https://www.linkedin.com/in/jakhimself
tel:+8801715074033

